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‘At first, | thought the flavor ban would hurt my business, but it hasn't. Not selling flavors has
made running my business easier” - Brian, Masatani's Market.

We spoke with retailers like Brian to learn what they thought of the new flavored tobacco law,
which prevents California retailers from selling most flavored tobacco products.

The new law was designed to protect and save lives, not hurt consumers or retailers. Find out
more at
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This post linked to UNDO.org “What the new law means to me” article
and highlighted a quote
from a tobacco retailer who expressed support for the new law.

+  Opponents compared tobacco products to alcohol an:
cannabis, argued that they deserve to freely choose their own
actions, and questioned the legitimacy of the law.
Commenters chimed in with support for the law, stories
about their own quitting stories, and corrected
misinformation about the ballot measure.

We’ve begun researching the other products that
commenters frequently bring up and will update with
comparative statistics on health impacts.
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